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HIGH ***

There are several similar  services

available and consumers can easily

switch to a different music streaming

service if not satisfied with the

performance as well as image of the

brand.

Music
streaming
services

Bargaining Power
of Buyers

HIGH ***

Competition is very intense therefore it

is crucial to increase growth and

establishing preference among

consumers by developing stronger,

more engaging and  authentic

marketing communication strategies.

MODERATE **

The global music streaming subscription market growth is awaited. Therefore,

it can be expected to see new entrants in the market. However, new companies

entering the market have to acquire a catalogue comparable to the ones

provided by established music streaming services in order to generate users.

MODERATE **

Music streaming services depend on

the music labels and independent

artists for most of their content but the

labels and artists depend on it for the

distribution and a significant and

growing portion of their recorded music

revenue.

HIGH **

The price sensitivity of consumers as

well as their increasing demand in

quality, forces music streaming services

to maintain competitive prices while

providing value added services and

content beyond the mere service.


